
 
Conversion Tracking 

If you don’t get to know what is bringing you business then you’ll surely fail. A account has a lot of campaign and getting to know from where                            
your conversions are coming is a plus point as you can invest more in that campaign and make it even more profitable. 
 
Google AdWords conversion tracking can be easily used to track from where your conversions are coming up. A conversion can be made                      
by filling up a form, calling a number, buying something, downloading something, watch a video etc.  
 
AdWords provide a code which will track the conversions. You need to put this code on those pages where the customer will land after                        
completing the task for which you want to count as a conversion. Let's say you run an eCommerce company and you want to keep a track of                           
the conversions then you have to put the conversion code on the thank you page which appears last when the transaction is completed.                       
When a customer reaches the thank you page after clicking an ad the code fires a pixel which tells AdWords that a conversion has been                         
made. 
 
Conversion Setup 

 
Click on tools and then Conversions 
 



 
Here you have to select the source of your conversions. The details of the conversion sources are given in the screenshot hence choose                       
whatever suites you the best. 



 
Next is the conversion window where you have to select for how long you want to track your conversions. Next is the category which you                         
can ignore. After setting up the details click on save and continue. 
 



 
For App install tracking you need to go to the conversions page and then click on “Select” under App. 

 
After clicking on select a dialogue box will appear where you have to select if you want to track App Downloads or In-app Actions and then 
you need to select the app platform. 



In the next row you have to give the link of the app that you want track conversions on and after clicking on save you are all set. 
 

 
For Phone Calls tracking click “Select” under the phone calls box.  

 
After clicking on select you’ll see a dialogue box where there will be 3 options. You can select whichever suits you the best. A Google 
forwarding number is a number on which the customers call and the call is redirected to the your phone number. We use Google forwarding 
number just to track the number of calls. 



 
The rows are just same as the website conversion setting. Here there is a row for call length where you have to specify the number of 
seconds after which Google can consider a call as a conversion.  
 
You have to setup the Google Call Forwarding number from the call extension tab. 

 
Here you have to select Call Extensions from the drop down menu and then click on +Extension.  



 
In the next window you have to click on + New Phone number and follow the next steps: 



For offline conversion tracking you can read an article here: Tracking offline conversions 
 
 
 
 
 

https://support.google.com/adwords/answer/2998031


 


